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Positive trends: 
• An active national campaign has gathered around Excluded UK which successfully lobbied for the Mayor to add support to the cause. Messages of thanks were 

enthusiastically shared across social media 
• Citizen engagement this month was made up of the future of Bristol zoo, Bristol University events, Festival of Place, Living Wage Week, Facebook Q&A, 

#WomensEntrepreneurshipDay, and UK100 climate pledge 
• As new lockdown measures were introduced the Mayor’s latest video update had traction. In addition BCC’s Covid resources were shared organically and the 

community champions team up raise awareness of the importance of wearing a mask 
• The Mayor’s leadership was praised in relation to Covid response and climate targets. Sharing of a Kings Fund podcast on the topic of leadership featured MR’s 

comments on the importance of talent and team building 
• Bristol’s profile in various BLM / BHM events continues to be a talking point in which the Mayor’s comments and activity plays a central role 
• Driven by local media, messaging around affordable housing continues to have cut through as did the approval of the Temple Quarter development which will bring 

“new housing and 4,500 new jobs to the city” 
• The announcement of £4 million in new funding for climate initiatives and the launch of the “Climate Hub” reflected positively with commentary praising the new 

funding in context of adverse economic conditions 
• The 75th anniversary of UNESCO provided a platform for Bristol Global City messaging from the Mayor 
• A new organic discussion has emerged around the Bristol community response to Covid challenges, reflecting the Mayor’s comments around tier 3 lockdown. 
• Bristol’s Young Heroes awards continues to shine a positive light on youth development in the city 

Negative trends: 
• The negative narrative around council spending under MR remains, with Bristol Energy, pay rises/salary levels, consultancy fees and procurement bias regularly 

referenced. As before, a lot of this is driven by FOI requests and is most often shared enthusiastically within an echo chamber 
• The council has been accused of "fundamental breach of trust and data" as national media reported the case of a council email being sent which contained the 

names of 487 disabled children in the city and contact details of their primary carers. BCC’s response and mitigation efforts featured in this discussion 
• Persistent complaints about litter / fly tipping remain, especially this month in relation to public spaces and parks 
• Anti advertising activists created some negativity around the council’s use of cars in advertising images used by BCC to project an opportunity to create a cleaner, 

more sustainable future for the city 
• The Western Harbour plans continue to be scrutinised with comments focusing particularly on the “1960s style” road plans 
• Some negativity towards the city’s “blasé approach” to the first Covid lockdown and subsequent failure to break up gatherings in the current lockdown 
• Claims that Bristol is not delivering on its air quality or climate targets continue to draw negativity, although at a relatively low level this month 
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