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SENTIMENT

@ Positive 26%
@ Negative 22%
@ Neutral 52%

NEUTRAL DISCUSSION

@ Pedestrian centre 47%
Transport plan 15%
Petitions 12%

@ Bristol Energy 10%
Climate emergency 8%
CFO 4%

o Recycling open 4%

&

Bristol Energy 34%
@ Anti MR 21%
@ Spending / pay 13%
@ smallbusiness 9%
. Transparency 9%
BCC misc. 7%
EHCP record 4%
@ A quality 1%
. Arena 1%



Positive trends:

» Citizen engagement was driven this month by #WeAreBristolKids online hub, Bristol Learning City / #lovereading, vehicle dweller safety zones, Eid, Kids Q&As,
BigTidy and OperationBlackVote.

* Plans for a pedestrian only zone in the city centre, ‘accelerated’ under the city’s coronavirus response package, were widely welcomed in citizens’ timelines
and boosted by national and regional media coverage.

* The Mayor and BCC persistent coronavirus messaging continues to get cut through with high levels of sharing. There was positivity towards ‘civic, voluntary,
public & private sectors working together’ in response to the virus.

* Communications via the Mayor’s blog, twitter and Facebook Q&As continue to draw attention and provide a platform for direct messaging and engagement
with Bristol’s citizens.

* BCC’s fast response to fly-tipping and litter complaints from citizens across the city are effective and in many cases appreciated.

* Promotion of One City and Hidden Heroes activity also received some cut through.

Negative trends:

* Negativity towards Bristol Energy was high this month, driven by the news that it has been put up for sale which acted as a platform for citizens to attack
BCC’s spending record and complain about the taxpayers’ £35m ‘bill.’

* Mostly fragmented accusations of mismanaged spending and ‘unjustifiable’ pay rises at BCC, although there was some cohesion around a consultant who
received ‘£239,788 in a single year.’

* Small business owners, particularly from the creative industries complained vociferously that they employ many people and contribute to the city’s
economy, yet they have been ‘left behind’ by government assistance packages. Some cohesion around #ForgottenLtd

* Persistent calls for increased transparency in relation to BCC and Mayoral decision-making processes, often asking why there is a problem with scrutiny.
There was particular frustration regarding commissioned reports not being released to the public.

* Generic complaints about BCC services were mostly fragmented, although there was notable frustration that the pedestrian centre plans didn’t make clear
provisions for disabled access.

* Areport originating from the Department for Education which showed Bristol as ‘the worst’ LA for EHCP timelines was picked up by bloggers in the city and
received some traction.

* Persistent complaints about air quality and the YTL arena remain, but were lower level this month.
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