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Positive trends: 
• Engagement across many different initiatives and policy areas continues to drive positivity, featuring this month: Women’s Work Lab, The Bristol Wing, 

night-time economy, CAZ, Windrush community, Global Goals, migration review, tourism in the city, gang prevention, Big Tidy and the Mayors of Peace Cities 
art exhibition 

• Driven by national media the announcement of ecological emergency in the city was well received and was shared amongst local, national and global 
influencers. Amongst this discussion there were calls from people in other UK cities to follow suit 

• Sharing of the Mayor’s six new election pledges created significant positive cut through – driven by the Mayor’s own channels and attendees of the launch at 
the Empire boxing club 

• Reflecting BCC’s continued focus on building new homes and boosted by the new 2,000 per year target, housing continues to be a positive policy narrative 
• Cut through for the Redfield Lodge dementia virtual reality training support / funding 
• The Mayor’s message to EU citizens received positive traction 
• Local media coverage of plans to open new children’s homes in the city created a positive talking point and drove sharing of the announcement 
• Photos of progress at the new recycling centre in Avonmouth received some traction, boosted by MP Darren Jones’ visit to the facility 

Negative trends: 
• The Climate Strike and Greta Thunberg’s visit to the city triggered accusations of ‘greenwash’ and general hypocrisy regarding the Mayor’s position on climate 

change with many posts referencing the airport expansion 
• The launch of Mayor’s election pledges drew negativity from some citizens – most of the reaction was random in nature although there was some cohesion 

around the mass transit plans. There is also some negative targeting of #deliveringforbristol in his part of the discussion 
• Persistent complaints about BCC spending and budgets continue to be fragmented, although the ‘council tax rise’ and Bristol Energy are often referenced in 

this part of the discussion 
• Campaigners continue to target the ‘airport expansion plans’ although this segment was lower in volume and energy than in previous analyses 
• KeepBristolTidy and their followers were active this month, mostly calling out what they see as ‘substandard’ and ‘below contractual standard’ street cleaning 

by BristolWaste with flood risk from blocked drains being the main bugbear 
• A small number of campaigners continue to attack the YTL arena plans with some cohesion around the lack of public transport access and increased car 

journeys / pollution 
• General negativity towards the cost of running Bristol Energy continues, with accusations of a lack of financial transparency and holding back of documents 

from council meetings 
• Some low volume negativity towards the ‘social listening contract’ remained firmly in an LDR echo chamber with no evidence that media coverage on the 

issue had caused any wider debate 



Channels 



Channels 



          

 Bristol People 

Search terms: any discussion / twitter / geo-located to Bristol (re-tweets removed) 




